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Instructions: Seat No:

1. Fill up strictly the following details on your answer book
a. Name of the Examination : MASTER OF COMMERCE
(SECOND SEMESTER)

b. Name of the Subject : MARKETING - VI - LEVEL 6
c. Subject Code No : 1908060402060012

2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Student’s Signature

Q.1  olAsilell g5Ui WaleL BN 10
Answer the following in brief.

1. widRATIA U131 AN uet 2Avea) LRI 3.
Define the term international marketing research.

2. [aell o [As] culuAllRld sR1.
Define foreign Subsidy.

3. WidRATIY Y 1Y L[~ 5.
Define international business.

4. vl s Hiledl Has yuomdl.
Explain primary data collection.

5. (o514 UlsUl LML (RIUNe2 uildd excdldosledl Alel weildl.
List out documents related to shipments during export procedure.
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Q.2

Q.3

Q.4

HU(&d] AAsell Bldls] Hecd uHomdl.
Explain the importance of sources of data collection.

OR

[AdldalR (1514 UlsUL 24al £2cd1dX) S UH%Al.
Explain in detail export procedure and documentation.

WARAVTY [ A)%el WA sYellol] URHIQIN Y1),
Explain dimensions of international planning and strategy.

OR

idRAYIY HIE[31 ANt HIS Hlou] Yuextd).
Explain framework for international marketing research.

518U 0l UR &5 «ily quil.
Write short note on any two.

1. AidRAYIA HIBEa HLled] RieH.
International marketing information system.
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2. 0215Uefl Wa slulRe 2d? 4 1d1oget d2edl dsldd qud).
Explain the difference between planning at subsidiary and corporate level.

3. idRAYIY AUIR U Hil&d] ¥(eia1 Hlefl eIl
Information scanning monitoring at international business.

4. WidAYIY HI5(3H] (U1 el AHof (15201,
Conflicts and their resolution at international marketing.
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